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Introduction
Good people. Good jobs: Queensland Workforce Strategy 2022-2032 (QWS) is

Queensland’s first whole-of-government workforce strategy to harness the potential of

our people, drive economic growth and strengthen our communities.

Launched in August 2022, the QWS will be delivered over 10 years, with its first action
plan (2022-2025) featuring an initial investment of $70 million for 33 targeted actions,

building on the government’s ongoing $1.2 billion annual investment in skills and
training.

The strategy has five focus areas:

{ﬁfm 1. Workforce participation 2. Local solutions
I;E;, 3. School-to-work transitions @ 4. Workforce attraction and retention

%; 5. Skilling Queenslanders now and into the future

The Department of Employment, Small Business and Training (DESBT) oversees
implementation of the strategy, with numerous Queensland Government agencies
delivering actions with the support of over 100 industry and community partners.

Learn more about the strategy and the 33 actions at
www.qld.gov.au/workforcestrategy.

Our commitment to you

As a partner in the delivery of the QWS, you play a crucial role in promoting the
strategy. This guide supports you in aligning QWS related communications to
ensure a consistent acknowledgement of the strategy and activities related to it by
all partners across communication channels and platforms.

*If the information in this guide does not align with your design and communication
requirements, please contact the QWS Communication Manager for tailored
support.
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Acknowledgement statements

All organisations and agencies delivering projects, initiatives, or activities under the QWS are requested to promote their
involvement and acknowledge the QWS in all public communications.

Various acknowledgement options are available to suit different communication uses and channels. These include the use
of an acknowledgement statement, the inclusion of the QWS namestyle or a combination of both. Usage guides are
provided on pages 4 and 5 of this document.

Queensland
Namestyle only Workforce Strategy
2022-2032

*please refer to the Hyperlinking guidelines on page 5 when using the Namestyle for digital materials

Short statement:
Powered by the Queensland Government’s Queensland Workforce Strategy 2022-2032.

Long statement:
Statement [Initiative name] is powered by the Queensland Government’s Good people. Good jobs: Queensland
only Workforce Strategy 2022-2032.

[if

Project funding statement:
[project name] is funded through the [initiative name], powered by Queensland Government's Good
people. Good jobs: Queensland Workforce Strategy 2022-2032.

Sample:
Car2Bus project is funded through the Workforce Connect Fund, powered by the Queensland
Government's Good people. Good jobs: Queensland Workforce Strategy 2022-2032.

* [fthe above standard statements are not suitable for your purpose please contact
QWS Communication Manager for customisation.

Referring to the Strategy:
* Infull: Good people. Good jobs: Queensland Workforce Strategy 2022-2032.
* General References:
o Queensland Workforce Strategy
o ..the Workforce Strategy
Do not use the acronym QWS in external communications
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Publicity

QWS delivery partners are required to keep the
Queensland Government informed of communication
activities related to QWS-funded or aligned projects.

Media activity
(news media - television, radio, print, online)

What you need to do:

* Priorto any planned media activity, email details of
the opportunity to your project lead as well
as workforcestrategy@desbt.gld.gov.au and
media@desbt.qld.gov.au

* DESBT will provide advice if there is interest in the
Minister or department being involved in your media
opportunity.

* Ensure all media releases include appropriate QWS
acknowledgement statements.

* Ensure your media release aligns with QWS key
messages.

Events

What you need to do:

» Send formal invitations if government representatives
are required at your events (refer to your agreement).
Email to workforcestrategy@desbt.gld.gov.au and
events@desbt.gld.gov.au

* Ensure event materials include appropriate
acknowledgement of the Queensland Government
and the QWS.

For guidance on aligning with QWS key messages, please
contact the QWS Communication Manager.
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There are many examples of the impact of the QWS and
we want to share them. By sharing your successes, we
can collectively raise awareness and inspire others to
take action and engage with the strategy.

To share your QWS aligned success stories, please
submit them using our online story submission form
or QWS Story Builder template.

You can view examples of Workforce stories and ideas
here.

For assistance with story development, including case
studies and video production, please contact the QWS
Communication Manager.

Consent: To use photos or videos featuring
identifiable individuals in QWS promotions or
Queensland Government communications,
including media distribution, a signed
Queensland Government image consent form is
mandatory.

Events: If obtaining individual consent at events is
not feasible, please clearly display the Implied
image and film consent notice.

(Consent applies exclusively to Queensland
Government use and does not extend to other
organisations).

w Ne
@ Share and collaborate

You are encouraged to use the Queensland Workforce
Strategy hashtag via digital channels and print collateral
(where applicable).

#QldWorkforceStrategy

Access the

Please contact the

with requests for electronic
versions of visual style files, design questions, story
development and support with communication
planning.

Follow us on our socials for the latest news and updates:

.F
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https://app-au.clickdimensions.com/blob/australiagovau-ainos/files/film-and-photo-consent-formqws1.pdf?1671688317793
https://app-au.clickdimensions.com/blob/australiagovau-ainos/files/impliedphotoconsentform.pdf?1715145211806
https://app-au.clickdimensions.com/blob/australiagovau-ainos/files/impliedphotoconsentform.pdf?1715145211806
https://app-au.clickdimensions.com/blob/australiagovau-ainos/files/film-and-photo-consent-formqws1.pdf?1671688317793
mailto:Communication@desbt.qld.gov.au?subject=Attn:%20QWS%20Communication%20Manager%20-%20Communication%20support
https://www.facebook.com/businessqldgov/
https://www.facebook.com/skillsforqld
https://www.youtube.com/channel/UCap30iZpq88qX7vMf-Jap9w/
https://www.youtube.com/channel/UCap30iZpq88qX7vMf-Jap9w/
https://au.linkedin.com/company/department-of-employment-small-business-and-training
https://au.linkedin.com/company/department-of-employment-small-business-and-training
mailto:workforcestrategy@desbt.qld.gov.au
mailto:media@desbt.qld.gov.au
mailto:workforcestrategy@desbt.qld.gov.au
mailto:events@desbt.qld.gov.au
mailto:communication@desbt.qld.gov.au
https://www.vision6.com.au/em/forms/subscribe.php?db=564085&s=307767&a=11660&k=UaBiF6vaDXd2qkht5XSW1Ktlrj9onnaeZLycy2XVeBI
https://www.publications.qld.gov.au/dataset/queensland-workforce-strategy-2022-2032/resource/31a0d089-d468-4e38-aaeb-516d2124e3ca
https://desbt.qld.gov.au/employment/support-employers/workforce-strategy/stories
https://desbt.qld.gov.au/employment/support-employers/workforce-strategy/stories
mailto:communication@desbt.qld.gov.au?subject=Attn:%20QWS%20Manager%20-%20Story%20building%20support
mailto:communication@desbt.qld.gov.au?subject=Attn:%20QWS%20Manager%20-%20Story%20building%20support
http://web.dtesb.qld.gov.au/cn/ainos/QWS_PromoKit_2024
http://web.dtesb.qld.gov.au/cn/ainos/QWS_PromoKit_2024
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Where funding arrangements are in place, please read carefully to ensure any contractual acknowledgement obligations are met.

Statement Queensland Coat of Arms Queensland Wordmark Namestyle Your orglzgfatlon s

Media releases (organisation writes) V4 Vv
Home page of your website A v
Webpages relating to the strategy V4 v

Promotional material, including
e digitaland social media activity (eg. social tiles)

e  brochures v v

o flyer . .

R bha/znsers Vv (Government agencies only; (Government agencies only; not \/** v
posters not other entities) other entities)

®  signs

e videos***

The use of the Queensland Coat of Arms and Queensland Wordmark is reserved for government agencies, Queensland Government-Owned
Corporations (GOCs), and statutory bodies.

*You must clearly identify which parts of your organisation’s business is funded under the strategy.
** Use of the namestyle or statement is dependent on design and channel appropriateness. Refer to examples on page 5, or contact the QWS communications manager for customisation.

*** Forvideos related to the strategy, the acknowledgement, namestyle and, if approved, the Coat of Arms and Queensland Wordmark should appear on an outro slide.
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Visual Style Guide - Good people. Good jobs: Queensland Workforce Strategy 2022-2032 Queensland |23z

1.1 Namestyle size 1.3 Dos & Don’ts for Namestyle, Queensland Wordmark 3.1 Visual treatments of other elements
and Coat of Arms Use of lines, dots and iconography to show ‘connection’ is a feature
of the Queensland Workforce Strategy look and feel. Further

DO ENSURE VISIBILITY AGAINST BACKGROUNDS colours are available for treatment on request.
DO ONLY USE THE COLOUR IN THE PALLETE FOR THE Good jobs
8“ eensland QUEENSLAND WORKFORCE STRATEGY Q"M’{“”l‘f ey
Minimum size: 10mm high
OWO rkforce Strategyd s DO  PLACE THE QUEENSLAND WORDMARK
TOPRIGHT
Q DO PLACE THE COAT OF ARMS BOTTOM RIGHT
DON'T TILT 3.2 Visual treatments iconography
DON'T DISTORT Queensland A series of icons has been created to represent the strategy’s
» different focus areas. Other icons in marketing materials should
42 NameStyle placement selii USESRADIORINE Government match the line weight of these icons. A larger library of icons is
Refer to Hyperlinking guidelines. DON'T USE OVERLAYS available for download on request.
DON'T USE WHITE OUTLINE
For Queensland Government agencies {yﬁ%@ —
QWS Namestyle to be placed top left side QWS Namestyle to be placed top left side w@
= Workforce Local School-to-work
Quoctoland| ERe ° Quentend| 2 2.1 Colours participation solutions transitions
‘(’;\,E(')I'R(Ii((ggIlgcIE ?V%rk‘li(?gaﬂ \ Primary colours Secondary colours N
ADVICE ADVICE el @
Industry Wor ce i Industry Workforce Advisors are
iy SoniarE o we R AL T -
a v <hallenges deelop workore pans Workforce Skilling
attraction Queenslanders
o QWS Dark Navy QWS green QWS deep blue and retention now and into the future
‘Connect with an Industr
Workiorce Advisor oday. CMYK CMYK CMYK . .
i e wors b e 10099 46 67 650620 885400 More information and resources
RGB RGB RGB Stakeholders can access latest copies of this guide as well as other
16,7,45 92,183,128 13,111,186 items from the online promotional kit.
Agency logo to be placed bottom left side LR LB LA If you’re a government agency delivering the strategy, you are
encouraged to use the QWS Namestyle in conjunction with the
e - - . Queensland Word mark and the Queensland Government Coat of
For other organisations - Co-branding with the QWS is encouraged Supplementary colours Arms.

Always refer to the Queensland Government corporate identity

guidelines.
GET GOOD GET GOOD
WORKFORCE WORKFORCE Hyperlinking guidelines:
ADVICE ADVICE For digital always hyperlink the QWS Namestyle and funding
Industry Workio - — statements to our dedicated QWS landing page: http://qld.gov.au/
Workforce Local solutions School-to-work Workforce Skilling
iy workforce dentify solu T o ! workforcestrategy
anau.i'e‘imy‘:ﬁx workforce plans Challenges, d participation @I transitions attracflon and Queensla.nders
Conect with an Industry Workforce Advisor today. Connect with an Industry Workforce Advisor today. CMYK 0271000 CMYK Eetention :‘r“’:"f::‘:r;"t” More support:
Learn moRe | 337200 086390 CMYK Please contact the Queensland Wgrkforce Strategy
m RGE 55623191 3 ReD 613300 CMYK Communications Manager for design-related inquiries and
oL 221007815 i
181,97,162 #FCBFOO 233,63,104 RGB customised support.
#B561A2 #393F68 109,153,209 RGB
‘ ‘ #6D99D1 172,29,55
Non-Government organisations logo QWS Text only long or short version to #ACID37
to be placed bottom right side be placed bottom left side
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